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TRANSITIONING TO NEW STAFF LEADERSHIP 
CHTA has embarked upon an action-oriented program of work over the past six months guided by President 
Emil Lee and the Executive Committe.  The year started with an aggressive effort by the organization’s Search 
Committee to fill the CEO vacancy created in January following the mutual separation between CHTA and its 
previous CEO.   
 
The search process resulted in a recommendation from the Executive Committee to the membership at its 
January meeting in San Juan that Frank Comito, formerly the Executive Vice President for The Bahamas Hotel 
and Tourism Association, be appointed as CEO.  The recommendation was passed.  Shortly thereafter, upon 
communication with the Executive Committee and recommendation from the incoming CEO, Vanessa 
Ledesma was elevated to the position of Chief Operations Officer, and Matt Cooper was hired to fill a new post 
as Chief Marketing Officer.   
 
F. Comito and M. Cooper started on March 9, 2015.  In advance of the start, along with V. Ledesma they 
participated in a two day planning retreat led by President Emil Lee with participation by Chairman Doumeng, 
Membership Committee Chairman Bill Clegg and Transition Consultant Warren Binder.  This session helped to 
identify priorities and areas requiring attention during the coming year. 
 
 

EMPHASIS OVER THE PAST FIVE MONTHS  
Research undertaken by CHTA in 2012-13, consultation and feedback from members, sponsors and 
stakeholder groups has affirmed the need for CHTA to reinvent itself, improving member communications, 
engaging members, and offering greater value to its members.   
 
This feedback has becoming a guiding force in our efforts to become a more relevant and future-oriented 
organization.     
 
Concurrently, there was an immediate need to improve the internal affairs of the organization - creating an 
active, engaged, empowered and more productive staff while addressing equipment, software, website, policy 
and procedural matters which have been neglected and affect the work environment. 
 
Alliances and partnerships with other stakeholder organizations and financial supporters have also required 
attention.  The national hotel association’s which are the life line of our organization, must be further engaged 
to maximize the value of our two-way relationship.  Emphasis has also been placed on this.   
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Throughout this period the CEO has also made an effort to reach out to the Past Presidents and others whose 
engagement has contributed to the historical success of the organization.   
 
During the past several months considerable energy has been applied towards developing CHIEF – the 
Caribbean Hospitality Industry Exchange Forum.  This 2-3 day event in October will provide a forum for 
providing members with the opportunity to make and save money and become more efficient, drawing upon 
best practices from the region, state of the industry knowledge and trends from regional and global leaders in 
the industry, and connecting buyers and suppliers of goods and services.   
 
We have also place emphasis on taking a serious look at how Taste of the Caribbean and Taste of the Islands 
can be improved.  Some changes will occur this year, but given the late start towards planning the event due to 
transition challenges we’ve set our eyes on learning more from this year and working with our members to 
revamp the event in 2016.  
 
Influencing national and regional policies and support for tourism so that the industry and the region can 
maximize the benefits which the industry brings in terms of revenue, employment and entrepreneurial activity 
has been a longstanding role of CHTA.  CHTA has taken the lead on advancing a regional public-private sector 
tourism action agenda. 
 
All that we do must be placed into context, identifying the priorities and resources necessary to tackle an 
aggressive and sustainable program of work.  In that regard, we’ve re-commenced the process of developing a 
strategic business plan for the organization which should be completed for a final review by the members in 
the coming weeks.   
 
Following is an overview of key initiatives undertaken during the past five months.  Members are invited to 
reach out to the CHTA team for additional information or should there be an activity which you would wish to 
provide input or become engaged in, we welcome your participation. 
 
 

IMPROVING COMMUNICATIONS 
 CHTA Communications Distribution Plan – Developed by the staff in consultation with the President, 

Chairman and Richard Kahn, the plan provides organizational guidance regarding how to handle various 
types of communications based upon the urgency level, the audiences and the  distribution channels.  This 
was shared with the Board.    

 

 Press Coverage – Working with the CHTA team, Kahn Travel Communications facilitated coverage which 
hit the travel trade press as well as consumer electronic and print press throughout the region.  Key areas 
of coverage included: 

o Announcements of New CEO, COO and CMO – Released following Board meeting in January.  
Done over three releases and widely distributed and picked up by trade and consumer media.  
Several interviews were also done at Marketplace and picked up by the electronic media. 

o Caribbean Travel Marketplace – Press conference held with support release describing 
attendance at Marketplace and addition of education component.  Press also picked up on 
comments made regarding industry’s 2014 performance. 

o CHTAEF Scholarship Program and call for applications.  This included the opportunity for 
National Hotel Associations to personalized/target the press release.  The CEO also did a 
personal appeal to Hotel Association Executives and members encouraging their support for 
the program.   
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o CEO Presentation at U.S. Virgin Islands Hotel and Tourism Association Annual General Meeting 
speaking to the importance of NHAs and collaboration. 

o President’s Communication at the Bahamas Hotel and Tourism Association’s membership 
meeting and his meeting with the Minister of Tourism.  The message emphasized the need for 
collaboration by key stakeholders to strengthen the region’s economies and generate 
employment through tourism. 

o CHIEF – Three releases were distributed: announcing the event; describing the program and 
sessions; introducing the CHIEF Awards. 

o Taste of the Caribbean – Three releases, one general announcement and two appealing to and 
inviting consumer participation. 

Note:  some releases are accompanied by an added outreach through social media.  Social media 
and other outreach efforts are described in the later part of this report. 

 
 

ENGAGEMENT 
 Surveys and Feedback –  

o Board Members, Past Presidents and CSHAE Executives – surveyed for feedback on priority 
session topics for the October 2-4 Caribbean Hospitality Industry Exchange Forum (CHIEF) 

o Report Card - Member survey sent to assess practices related to pest control management 
o Report Card - CSHAE Members were surveyed on social media utilization, liquor taxes/duties, 

beach access policies, taxi rates, and whether tourism awareness/studies are incorporated in 
K-12 education programs.   

Note:  the level of participation in the surveys by members and national hotel associations must 
be increased to add more validity and assist CHTA and the NHAs in their local policy efforts. 
Typically 5-7 associations participate and member participation is less than 5 percent. 

 

 Personal Outreach – CEO has personally contacted most past Presidents, Board members, sponsors and 
strategic partners to discuss the future of CHTA and listen to their concerns and recommendations.  
Attendance at events and member servicing have also afforded the opportunity to establish personal 
contact with members and partners. 

 

 Existing Strategic Partners and Sponsors – Meetings and phone calls have been held with most 
strategic partners and sponsors to reinforce mutual commitments and identify specific areas of enhanced 
collaboration.  Outreach has included:  Interval, Cable and Wireless, HVS, MasterCard, TravelZoo, 
Tambourine, STR, ARDA, OBMI, April Travel, Virgin Holidays, MMGY.   Outreach to sponsors and 
prospective sponsors continues.   
Note:  The overall purpose is to ensure mutually beneficial value exists between a sponsor and CHTA. We 
are in the process of redefining our relationship with several supporters to ensure the mutual value 
proposition is better aligned.  
 

 Destination Visitations and Presentations – The following destinations were visited during the first 
five months: 

o US Virgin Islands – CEO F. Comito presented at AGM 
o Bahamas – President E. Lee presented at monthly membership meeting 
o Puerto Rico – CMO M. Cooper and COO V. Ledesma – participated in the Puerto Rico Hotel and 

Tourism Association’s annual culinary festival Saborea; met with members; prospective 
sponsor; resolved post office and banking matters; commenced process to engage students in 
CHIEF. 
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o Dominican Republic – by CMO M. Cooper.  Participated in DATE, meeting with Asonahores 
representatives and members and prospective members.  

o Grenada – CEO F. Comito visited the island, meeting with the Hotel and Tourism Association’s 
Board of Directors and visiting 10 hotels. 

o St. Lucia – CEO F. Comito visited the island, addressing the SLHTA’s Annual General Meeting.  
Met with Government Officials and the National Culinary Team.  Visited 6 member hotels. 

Note:   
#1.  Discussions have been held with the following hotel and tourism associations about 
visitations, which we hope to confirm for the second half of the year:  Antigua, Barbados, 
Bonaire, Belize, Curacao and Jamaica.  The CEO’s goal is to personally visit each association 
destination once every two years.  
 
#2.  We have developed a ‘value-oriented’ PowerPoint presentation for the various outreach 
meetings, which is adapted to the destination.  It’s a ‘living’ presentation which we continue to 
build up. 

 

 National Hotel Associations  
o Personal Outreach - CEO is aiming to personally speak with all AEs to better understand 

destination-specific association challenges and discuss future engagement.  Thus far have 
spoken with AEs or Presidents from:  Anguilla, Antigua, Aruba, Bahamas, Barbados, Bermuda, 
the Dominican Republic, Curacao, Grenada, Jamaica, Puerto Rico, St. Lucia, Trinidad and 
Tobago, Turks and Caicos and USVI.  Outreach has been made to several others but have not 
yet connected. 

o Conference Calls – Two calls held, open to all AEs to discuss leadership training, upcoming 
events and issues.   

o Social Media Training – The AEs have expressed a desire to become better adept at utilizing 
social media as an effective tool for raising the profile of the association and industry, 
communicating with members and prospective members, and generating business for the 
association and industry.  A training session will be held for them. 

o Leadership Training –Part II of a three part training one-year American Society of Association 
Executives leadership training series on effective association management will be conducted in 
October immediately prior to CHIEF.  The third session will be held prior to Caribbean Travel 
Marketplace in January, 2016. 

 

 

ALLIANCES AND PARTNERSHIPS 
Caribbean Tourism Organization 
 Better Aligning our Organizations - Discussions have been held between the CHTA senior staff and the 

Caribbean Tourism Organization to identify points of greater collaboration around events and 
activities.  Proposals are being considered by the respective organizations for committing to greater 
collaboration around Taste/CTO Week, CHIEF and CTO’s State of the Industry Conference, Caribbean 
Marketplace and other events and areas of activity.   

 Advocacy Framework – Details on this can be found in the report’s Advocacy area. 

 Caribbean Tourism Development Company – Website marketing initiatives have been developed and 
reported on elsewhere.  The view of the CTDC Board and CHTA’s leadership is that the CTDC partnership 
be expanded to other areas as well, inclusive of the ‘Development’ aspect of CTDC’s mandate.  
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Other Stakeholder Affiliates 
Discussions have been held with other stakeholder groups including the Caribbean Council, The Caribbean 
Public Health Agency (CARPHA), Caribbean Central American Action, ARDA, AHLAEI, the OECS, the Florida 
Caribbean Cruise Association, the UN World Tourism Organization, the World Bank, and the Inter-American 
Development Bank at an initial level to set the foundation for deepening relationships in the near future.     
 

PLANNING 
Member surveys and stakeholder interviews in 2012-2013 identified clearly those areas where focus was 
needed to sustain CHTA.  In the fall of 2014 the volunteer leadership and staff conducted a planning retreat, 
drawing upon this information, the expressed needs by the national hotel and tourism associations, and 
anecdotal feedback from members and potential members.  From this a draft document was produced.   
 
Wanting to draw upon the value of the previous exercise, feedback received from staff, volunteers, sponsors 
and stakeholder groups, and drawing upon his personal experience with CHTA and national hotel and tourism 
associations, the CEO embarked upon a revised approach to the organization’s plan.  An initial draft has been 
produced and will be vetted for feedback from directors and association executives around the June Board 
meeting and further vetted with members over the coming weeks.   

 

ADVOCACY 
Establishing a Regional Tourism Advocacy Agenda –  Through its Advocacy Committee, CHTA has 
developed a draft ‘Framework for a Regional Public-Private Sector Tourism Action Agenda’.   It has been 
developed and vetted by the CHTA Executive Committee and other members.  This is intended to be the basis 
for review and discussions by CHTA and CTO leadership with the view of vetting it for feedback and 
establishing the ‘Framework’ as an advocacy action agenda for both organizations over the next several years.   
It was presented to the CTO Board last week at their meeting.  Both CHTA and CTO’s leadership recommend 
that it be guided by the Caribbean Tourism Development Company.  
 
In summary, this Discussion Paper proposes the following overarching goal:  Creating Jobs and Reducing 
Unemployment Levels Through Tourism.   This overarching goal recognizes that job creation is the outcome of 
commitments to policies, programs, resource allocation and the effective marketing and management 
commitments which are required to sustain and grow employment.     
 
We have identified eight recommended primary goals and supporting objectives for the collaboration.    The 
seven goals are as follows: 
 

1. Invest in Our People 
2. Stimulate Travel to and Within the Region Through Free Trade 
3. Reduce Energy Costs and Dependency for Residents and Businesses 
4. Market the Caribbean Brand 
5. Provide the World’s Most Authentic, Efficient and Hospitable Visitor Experience 
6. Improve Linkages and Engagement 
7. Mitigate the impact of Rising Sea Levels and Climate Change 
8. Improve the ROI of Tourism Marketing Budgets 

 
The aim is to advance the agenda and specific strategies tied to it to the highest levels of Governments in the 
region. 
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Developing a CHTA Position Paper on Cuba-US Normalization  
As part of our efforts to play a proactive and constructive role on regional tourism policy matters, CHTA is 
developing a position paper on the opportunities and challenges which are presented to the region (and Cuba) 
with the removal of trade and travel barriers by the United States.   
 
The paper is intended to be a foundational document which we hope will provoke discussion, help guide policy 
decisions at various levels, and stimulate action by Governments, multi-laterals and at the destination hotel 
and tourism stakeholder levels to mitigate impact and in fact seek to grow arrivals to the region, rather than 
put some in the region in a vulnerable position of losing market share.   
 
Input on the paper’s development was sought from Board members, Past Presidents and CEOs, Association 
Executives and Presidents, and stakeholder organizations.  The principles in the paper and intentions will be 
further discussed at CHTA’s June meetings.   
 
The paper will also be part of a submission which CHTA will be making this month to the US International Trade 
Commission which is conducting hearings and seeking submissions around the impact of the effect of trade 
and travel restrictions and the lifting of such on Cuba. 
 
Discussions with US Department of Energy Representatives – With reducing energy costs and dependence 
already a part of CHTA’s work, discussions have commenced with US DOE representatives by the CEO to 
explore ways in which we can work together on specific projects. 
 
Participation in Organization of Eastern Caribbean States – At the invitation of the OECS, the CEO will attend 
the OECS Council of Ministers of Tourism meeting scheduled in the coming months with the intention of 
learning more about their tourism agenda and looking for leverage points with ours.   

 

MEMBERSHIP 
Improving the Member Value Proposition – We have redefined and articulated member benefits and how 
they are communicated as value to members, sponsors, partners and the general public.  This exercise has 
revealed that we have more value and ways to communicate that value than we realized.  It also shows areas 
of tremendous opportunity for adding value.  The document has been incorporated into sponsor and public 
communications and will be incorporated into a revamped CHTA website which we are presently working 
on.  It has also been used in a membership campaign. 
 

Membership Campaign – With a goal to raise $25,000 in new members directly from a membership 
campaign, in April we rolled out the first phase of a campaign to invite past members, both Allied and Hotel, to 
reactivate their membership.  The lapsed hotel members have been vetted with the national hotel associations 
to update information and ensure we are soliciting active members of their national hotel 
associations.  Personalized letters accompanied by the new value proposition were sent by the CEO.   
 

CAST 
The Caribbean Alliance for Sustainable Tourism, a CHTA initiative, has been reactivated.  Thanks to the efforts 
of recently appointed Chairwoman Karolin Troubetsky and CAST Technical Director Denaye Hinds, a volunteer 
committed by CHTA strategic partner OBM International,  a monthly webinar series and a dedicated Facebook 
page have been introduced.  Additional information on energy efficiency and sustainability matters is being fed 
into our newsletter and member communications.  And CHTA, through CAST, is being represented on regional 
initiatives dealing with climate change and sustainability.  CHTA’s staff is assisting the CAST leadership team in 
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these efforts.  Over the coming months CAST will develop plans and priorities as it seeks to broaden member 
and stakeholder engagement. 
 

CHENACT 
The project entered its next phase of detailed hotel energy audits.  Awaiting an aggregate report on the 
findings which could be shared with members.  Discussions will commence this month on next steps. 
 

Talent Development:  Education and Training 
This is a critical part of the value proposition which CHTA can bring to the table.  Presently we are exploring 
opportunities for partnerships – assisting with distance and online training, building training resource materials 
into our website, and offering more training components into several of our events.  Meetings were held with 
the American Hotel and Lodging Education Foundation, Johnson and Wales, and Florida International 
University to explore options.  We are also in discussions with STR, MasterCard, and other industry partners 
about providing training support.  Discounts have also been provided to members for industry-related training 
events during the past two months.  And webinars were launched to add value.  From these and other 
outreach efforts we are considering, we hope to begin to populate this aspect of member value. 
 
 

MARKETING REPORT from CMO 
Key areas of focus and activity have included: 

 Retaining and finding new sponsors and strategic partners 

 Proposing strategic partnerships to partners of CTM 

 Offering combination sponsorships to include CHIEF and CTM 

 Identifying and reaching out thus far to more than 75 prospects for CHIEF 

 Creating new strategies to market Taste for this year 

 Beginning to build ideas for an ongoing Taste brand 

 Evaluating/vetting proposals for several initiatives on Caribbeantravel.com 

 Beginning to implement a booking engine, honeymoon registry and blogger network 

 Working on new member website 
 
Caribbean Travel Website – Following up on commitments made by CTO and CHTA in January, with a working 
group of the CTDC Board we have developed several immediate action steps.  These were developed with the 
intention on a short term basis to drive traffic to the site, generate some level of referrals and direct bookings, 
and help us to begin to monetize CTDC.  These were approved at the CTDC Board meeting last week and 
planned to commence in full by July 1 and run to the end of the year.  Short-term activities focus on:   

(1) Creating a blogger and influencer network to provide a more consistent flow of new and relevant 
content;  
(2) Conducting and promoting a contest/sweepstakes with giveaway stays;  
(3) Identifying booking solution options and 
(4) Creating a honeymoon/wedding registry. 

 

CTDC Sustainability – Discussions were held last week with the CTDC Board aimed at broadening the efforts 
of CTDC beyond Marketing, to include joint advocacy and product development efforts.  The Board also is 
reviewing its current contractual arrangements and the capacity and utility of CaribbeanTravel.com and will 
make a decision on the way forward following the review. 
 

Sponsorships – Courtesy meetings and calls have been held with all existing partners and sponsors.  These 
identified areas where improved relations and communications are needed and also where existing and other 
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value adds can be further developed.  A list of potential new sponsors and strategic partners has been 
developed, meetings have commenced with many prospects and follow up discussions are underway.  With 
CHIEF’s program being finalized, a targeted outreach is underway.  To date we have $35,000 signed or verbally 
committed in new support and another $150,000 is in discussion with additional prospects being identified.   
 
 

OPERATIONS REPORT from COO 
Internal Operations 
 A main area of focus has been settling our internal operations.  Over the last year, the organization lacked 
internal procedures and oversight of administrative and financial matters; transition plans were not 
established that would have allowed for appropriate distribution of documents and account information.  
These deficiencies have delayed our ability to have immediate access to information and data required for 
financial and operational analysis, however measures have been taken to reduce any exposure to the 
organization.  Despite the challenges, the following areas have been addressed: 

 Improved Efficiency in the office from upgraded equipment, specifically phone system and computer 
hardware. 

 Weekly Team Meetings and Project Management - Better coordination and tasks 
management/prioritizing as a result of weekly team meetings and project management tools.   

 Service Provider Agreements – Compiled and reviewed agreements to better understand existing 
contracts with suppliers and financial commitments.  As information has been gathered, contact 
information along with services required has been updated. 

 Database - Identified and sampled a new database platform that would provide for a more up-to date user 
friendly platform (for the users and members) that will connect all transactions that a member can do or 
purchase from one platform.  This new platform would facilitate the internal entry efforts and make for 
easier updating from the members.  Upon securing financial resources, we will proceed to transition to this 
platform. 

 Review of Accounting and Bookkeeping Procedures – An independent review was undertaken to assess 
the procedures or lack thereof in place to adhere to best recordkeeping and financial reporting and 
payment procedures.  A series of recommendations were presented, some which have been put in place 
and others which are planned to be put in place.  The organization’s bookkeeper was terminated in 
January. 

 Accounting Service Provider and 2014 Audit - In April, a new accounting service provider was contracted.  
In transitioning from the former provider we’ve posted backlog of data and selected a cost-effective 
financial and accounting platform.  Concurrent with the posting of transactions, we started to compile data 
for the 2014 audit, however encountered challenges in securing documentation along with comparative 
data from previous years as the chart of accounts was changed significantly in 2014 resulting in financial 
data being presented differently.  Along with the new firm and the Finance committee are revisiting the 
format for the financial statements and finalizing policies to establish internal controls to enforce proper 
accounting methods, policies and operational principles. 

 Staffing and Interns - Developed and launched an internship program which provides additional resources 
to our staff for various projects, including data collection and research.  Three interns have been secured 
thru September with the intention of continuing the program every quarter.  The approved budget 
allowed for the hiring of two individuals, one to support a recent vacancy, one to fill an events coordinator.  
A decision was made to hold off on hiring and temporarily secure temp workers until the financial situation 
improves.   
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Communications 
Engagement with the membership has been facilitated as a result of increased and defined communications.  
While the communication channels have not changed, having a defined platform and distribution plan has 
provided for positive feedback from our membership. 
 
Newsletter - To date, CHTA made the following changes to its monthly newsletter: 

o EDITORIAL CALENDAR - Created an editorial calendar and branded each monthly issue to fit a 
theme. 

o MEMBER ARTICLES - Invited all members to participate in the newsletter by providing an 
educational and/or newsworthy article in the newsletter. We received a great response, from 
hotels, sponsors and NHAs alike. 

o NEWS PAGE – Now all news articles live on the CHTA News Page, which drives traffic to the 
website and encourages members to further explore the site and become familiarized with it. 

 
Webinars - Sponsored by Strategic Partner, OBMI, CHTA started a sustainability webinar series in February.  
Average participation at the webinars is 13 – 40 attendees with RSVPS received as high as 91 participants.  The 
webinars were promoted on the CHTA newsletter, via eblasts to members and on the CHTA social media 
channels.  They were received with great enthusiasm, by members and non-members alike.  We started strictly 
restricting access to the webinars after our second session.  Less people attended the event, but these 
webinars motivated non-members to sign up and inactive members to pay their dues. It also reminded new 
employees of active members who are not in our database, to update their information. 

 
For the next set of webinars, we feel attendance and participation would increase by doing the webinars 
bimonthly and making the topics more enticing while providing a panel of speakers and more substantial 
takeaways. 
 

Events 
 Taste of the Caribbean (TOC) 

10 Teams will have representation at the competition (Anguilla, Bahamas, Barbados, Bonaire, British Virgin 
Islands, Jamaica, Puerto Rico, Suriname and US Virgin Islands).  The schedule of events reflects a 
condensed competition itinerary with the objective of reducing expenses to the team and to the event 
itself. 

 
We have increased our communication efforts in South Florida via publications, culinary events and 
organizations with connections to the Caribbean diaspora in our goal to increase participation at the 
consumer events.  In addition to the 10 competing teams, we have secured participation from 6 other 
organizations   for Taste of the Islands (Waterloo Hotel Group - Turks and Caicos, Semaj's One Way 
Catering – Haiti, Caribbean Journal, Jamaica Jerk Festival, Rums of Puerto Rico and Greater Miami 
Convention & Visitors Bureau), thereby increasing the offerings to consumers.   

 

 CHIEF 
A detailed communications plan, including targeted promotions and communications to target audiences – 
hotelier, allied and exhibitors – has been launched with weekly communications via different mediums.     
 
Speaker invitations have been distributed for all.  Our keynote speaker will be Nathan Lump, Editor Travel 
+ Leisure who will be providing participants with an overview of the current traveler landscape. 
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To date we have received four nominations for the CHIEF Awards for Best Practices. While the number of 
nominations to date is minimal, we have received a number of queries that indicate a higher number of 
nominations will be received closer to the deadline.   
 
Registration for the event is open and we encourage our board members and hotel associations to assist 
us in spreading the word about the event and registering early.   

 

 Investment Conference 
Our agreement with HVS for partnership for CHICOS expired earlier this year; however HVS and CHTA have 
agreed to continue the partnership, along with CTO, for the event in November 2015 to allow the CEO to 
experience the event and facilitate an analysis of this conference and CHRIS – which he attended as a 
speaker. 

 

 Caribbean Travel Marketplace  
A task force is being established to garner feedback and recommendations for buyer recruitment, 
increased supplier participation and components for the educational sessions.  We learned from our 
experience this year, that the sessions need to be promoted with ample notification to the delegates and 
we have built into our timeline that the sessions would be established to launch with the appointment 
scheduling in October.  Registration for the event will open July 15th.  
 

 
 
Frank J. Comito 
CEO and Director General 
Caribbean Hotel and Tourism Association 
1-305-934-9300    Frank@Caribbeanhotelandtourism.com 


