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Foreword

This report provides a quantitative analysis of visitors to Antigua and Barbuda for the year 2014.

The quantitative data was collected from the immigration cards of arriving passengers, via ports at V.C.
Bird International Airport, Nelson Dockyard, Jolly Harbour, Deep Water Harbour, Heritage Quay, and
Barbuda. The data was compiled by the Research and Statistics Department in the Ministry of Tourism,
Economic Development, Investment & Energy, in collaboration with the Statistics Division within the
Ministry of Trade, Commerce and Industry, Sports, Culture and National Festivals.
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Overview

In 2014, a total of 789,580 visitor arrivals were recorded. Table 1 below shows the breakdown of these
arrivals by air and sea. A little over 30% of the total figures are stay-over arrivals by air, and the
remaining are visitors by sea. The year 2011 recorded the largest number of visitor arrivals at 893,637
and 2014 the lowest at 789,580. As seen in Figure 1, total visitor arrivals have declined 0.7% from 2013
(795,326) to 2014 (789,580), with an average growth rate of -0.55% for the years 2010 to 2014.

Table 1: Total Visitor Arrivals (2010-2014)

% change

2014 l13 - l14

Air 229,943 241,331 246,926 243,219 249,316 2.5
Sea 583,521 652,306 600,270 552,107 540,264 -2.1

813,464 893,637 ‘ 847,196 795,326 789,580 ‘

Figure 1: Total Visitor Arrivals (2010 — 2014)

1,000,000
900,000
800,000
700,000
600,000
500,000

400,000
300,000
200,000
100,000

Number of visitors

4|Page



Air Arrivals

The year 2014 recorded 249,316 visitor arrivals by air to Antigua, 2.5% greater than 2013. This trend has
been fairly consistent, with 2014 recording the highest number of visitor arrivals, and 2010 recording
the lowest at 229,943. The average growth rate for the years 2010 to 2014 was 2.1%. Figure 3 shows
that the highest number of arrivals was during the winter months of January through March, declining in
April, spiking briefly in July, declining once again in August, and inclining steadily to December, into
January through March. This trend is consistent for both 2013 and 2014.

Figure 2: Air Arrivals (2010 — 2014)
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Figure 3: Air Arrivals (2013 — 2014)
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Table 2: Air Arrivals (2010 — 2014)
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Table 3: Visitor Arrivals by Quarter (2010 — 2014)
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Air Arrivals by Market

Combined arrivals from the United States (US), Canada and the United Kingdom (UK) accounted for 78%
of visitor arrivals to Antigua in 2014. The US remains the main market for 2014, increasing 7.3% from
2013 to 2014, and accounting for 38% of visitor arrivals in 2014. Most visitors from this market are from
the east coast of the United States, namely from New York (22%), New Jersey (10%) and Florida (6%).

The UK is the second largest market, accounting for 29% of visitor arrivals in 2014, increasing 3.3% from
2013. The county of Greater London accounts for 56% of visitors from this market, followed by the
counties of Hampshire & Isle of Wight (8%) and Surrey (3%).

Canadian arrivals account for 11% of visitor arrivals; however this market declined 9% from 2013 to
2014. Most visitors within this category are from eastern Canada, mainly from Ontario (62%), Quebec
(20%) and Alberta (7%).

Visitors from the Caribbean account for 12% of visitor arrivals for the year 2014, however this amount
declined 5% from 2013 to 2014. “Other Europe” recorded a 3% increase from 2013 to 2014, and
accounts for 8% of total arrivals.

Table 4: Arrivals by Market (2013 — 2014)




Figure 4: Arrivals by Market (2013 —2014)
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Figure 5: Percentage Arrivals by Market (2014)
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Purpose of Visit

“Vacation” continues to be the main purpose of visit, selected by 80% of visitors to Antigua, and
increasing by 2% in 2014. This is followed by “Visiting Friends and Relatives (VFR)” selected by 12%, 3%
for “Business” and 5% for “Other”. In 2014, a 9% decline in Business visitors was recorded, as well as a
13% increase in VFR visitors.

Figure 6: Purpose of Visit (2013 —2014)
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Figure 7: Purpose of Visit (2014)
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Place of Stay

Most visitors chose “Hotel” as their preferred type of accommodation, selected by 73% of visitors. 18%
of visitors selected “Own House”, followed by “Apartment/Villa” (8%) and “Guest House “(1%).

Figure 8: Place of Stay (2013 — 2014)
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Figure 9: Place of Stay Percentage (2014)
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Length of Stay

The average length of stay for 2014 was 9.94 days, which is consistent with the average length of stay
for 2013 of 9.96 days. Most visitors (55%) spent 4 to 7 days, followed by 8-14 days (28%), 1-3 days (9%)
and 15+ days (8%). These proportions were fairly consistent for both years as seen in Figure 9.

Figure 10: Length of Stay (2013 — 2014)
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Figure 11: Length of Stay Percentages (2014)
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Sex and Age Group

There is no marked difference in the number of males and females who visited in 2013 and 2014, the
proportions of which are males (48%) and females (52%). Most visitors were between the ages of 45 and
65 years (26%), followed by the 25 to 44 age range (22%), 35-44 (18%), 56-64 (17%), 15-24 (9%) and 0-
14 (8%).

Figure 12: Visitors by Age Group (2014)

Figure 13: Visitors by Sex (2014)

13| Page



Sea Arrivals

Table 5 displays visitor arrivals by sea for the year 2014, further categorized by vessel; cruise ship and
yacht. Cruise ship arrivals recorded a 2.98% decline from 2013 (533,993) to 2014 (518,056), and yacht
arrivals a 1.06% decline during the same period (18,114 to 17,922). The year 2011 recorded the highest
number of sea arrivals for both cruise and yacht, at 606,495 and 45811, respectively, a total of 652,306.
The average growth rate for visitor arrivals by sea for the years 2010-2014 is -1.6%. Figure 15 shows that
January, February March and December are the best months for cruise ship arrivals. The period May to
September however, showed a marked decrease in cruise and yacht arrivals.

Table 5: Visitor Arrivals by Sea (2010 — 2014)

Passengers 2014 %change

'13-'14
Cruise 557,635 606,495 572,153 533,993 518,056 -2.98
Yacht 25,886 45,811 28,117 18,114 17,922 -1.06

583,521 ‘ 652,306 600,270 552,107 535,978 ‘

Figure 14: Visitor Arrivals by sea (2010 — 2014)
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Figure 15: Cruise Passenger Arrivals (2013 —2014)
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Figure 16: Number of Cruise Vessels (2013 — 2014)
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Figure 17: Passenger Arrivals by Yacht (2013 — 2014)
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Figure 18: Number of Yacht Vessels (2013 — 2014)
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